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Khalifa University Brand Guidelines

Brand Purpose

* .  Perpetual
- Creation

" We are relentless in our desire to around the world and across scientific,
create the knowledge the world technology and academic disciplines to
needs. We do not wait to be asked work freely but with a common cause.

or follow others.
Together, we learn and share and

L ] We take purposeful action. create the knowledge we need to be
strong, to grow, to excel - as individuals,
We do this by creating an enabling as a country, as a world.
. platform for the best minds from
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Brand Values

Optimistic

Regenerative

g8 Empowering
‘ ' Purposeful

- - \ ¥




Our Strategy

Khalifa University Brand Guidelines

Brand Foundation

To be world-class means to be open

to the world. Sitting where East meets
West, we look out to the world in all
directions, for people, for partners, for
inspiration, for knowledge. We aim to
have global significance. We do what we
do in full transparency as in this way
we know we don’t need to find the right
people, they will find us.

We thrive as a centre for applied,
commercial research and innovation.
We build long-term partnerships with
the most inventive firms in the world,
and have open doors to those who wish
to join with us.

We offer our people a home where they
can innovate with freedom, to respond
in their own way to the challenges

of today and tomorrow, to set their

own agendas. We encourage our people
to explore fundamental ideas as only

in this pursuit will we be a true
knowledge leader.

We are in constant churn, dynamic,
aerated by new ideas and people. Our
culture is built to encourage random
collisions, for new ideas to take form
across disciplines.

We are proactive participants in the
success of Abu Dhabi and the

UAE. Our students graduate ready to
make an impact for their country.

Our research agenda is designed to fit
with and always pushes forward the
economic and social vision of

our country.
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Our Brandmark

The Khalifa University brandmark
consists of an icon and a wordmark.

Icon

The icon reflects our brand idea of perpetual
creation. It's an evolution of what we once had,
simplified and re-imagined.

Wordmark
The wordmark has changed to title-case to give the
brand an open and welcoming tone.

Icon & Wordmark

15 d _oola
Khalifa University




Our Brandmark Brandmark Variations

There are two variations of
our brandmark.

1 - Primary
The primary brandmark is used in all scenarios,
offering the best legibility.

Always use the master artworks provided and do
not try to re-create any part of the brandmark.

2 - Secondary*

The horizontal brandmark is used for instances in
which the primary logo is not applicable

due to legibility issues. For example a thin

format banner.

Always use the master artworks provided and do
not try to re-create any part of the brandmark.

3 -lcon*

The icon is used in limited scenarios. It's used
when the primary or secondary brandmark
versions do not offer enough legibility or for design

Khalifa University da_oilnd _ooln

*Note: ‘2 - Secondary’ brandmark and ‘3 - Icon’ are to only be
used with written approval from the Marketing Department.

Khalifa University




Our Brandmark

Icon

Pantone 2935C

C:100 M:052 Y:000 K:000
R:000 G:087 B:184

Hex: 0057B8

Wordmark

C:000 M:000 Y:000 K:100
R:000 G:000 B:000

Hex: 000000

Icon & Wordmark Colour Breakdown

Khalifa University )ﬂ( d_oi1lhd aola

15 d _oola
Khalifa University




Our Brandmark

We have three special finishes for
the brandmark.

1. Metallic Ink
Pantone Metallic 877C

2. Silver Foil
KURZ, Alufin Satingloss

3. Blue Foil (Icon only)
KURZ, Luxor 302

Special Finishing

d_oi1lhd aola
Khalifa University



Our Brandmark

When placing the brandmark on
backgrounds, ensure there is sufficient
contrast so that it remains visible and
prominent. For clarity and legibility,
brandmarks should be placed on
photographic backgrounds in areas that
are uncluttered.

1 - Full Colour
When placing the brandmark on light
backgrounds, use the full colour brandmark.

2 - Black
This reversed black brandmark should only be
used when full colour printing is not available.

3 - White

The reverse white brandmark should be used on
dark backgrounds where the full colour version
has limited to no visibility.

Colour Versions

BENEY: 5
Khalifa University

BENEY: 5
Khalifa University

Khalifa University

Khalifa University )ﬂ( d_dailsd aola

Khalifa University @ d_ailsd aola

Khalifa University % d_ailsd aola




Our Brandmark Primary Brandmark Clearspace & Minimum Size

It is important to keep the brandmark
clear of any other graphic element and
to ensure the brandmark is legible at
all times.

1 - Clearspace /
The clearspace has been created to be proportional
to the brandmark. For this purpose, the width of
the letter ‘K’ doubled, has been used to create a 2X
minimum clearspace of sufficient height and width.
The spacing between the wordmark and icon is 7
determined by the width of the letter ‘K’ shown
here as X" o0 o ® 'Y /
o0 o

o o o
Always use the master artworks provided and do a I a n I Ve I S I t
not try to re-create any part of the brandmark. /
2 - Minimum Size*
To ensure our brandmark is always visible we've
determined a minimum display size for both print 2X
and digital applications.

Always use the master artworks provided and do
not try to re-create any part of the brandmark.

The clear space will be built into the brandmark
artwork and is also the same for the horizontal
brandmark.

Shown right is a diagram outlining the construction
of the minimum space.

o0 ° ..I PY o0 I:.
Khalifa University

BNEY: 5
Khalifa University

Print Digital
20mm 180px



Our Brandmark

It is important to keep the brandmark clear
of any other graphic element and

to ensure the brandmark is legible at

all times.

1 - Clearspace

The clearspace has been created to be proportional
to the brandmark. For this purpose, the width

of the icon, has been used to create a minimum
clearspace of sufficient height and width. The
spacing between the wordmark and icon is %X

The clear space will be built into the brandmark
artwork and is also the same for the horizontal
brandmark.

Shown right is a diagram outlining the construction
of the minimum space.

Always use the master artworks provided and do
not try to re-create any part of the brandmark.

2 - Minimum Size*

To ensure our brandmark is always visible we've
determined a minimum display size for both print
and digital applications.

Always use the master artworks provided and do
not try to re-create any part of the brandmark.

*Note: The examples on the right are not to scale.

Secondary Brandmark Clearspace & Minimum Size

VX

X %

7

)

< Khalifa University

%
BN, I:%/

oo ot 7]

7

%

N

%

Khalifa University 7% d_oilhd aola

Print
35mm

Khalifa University )ﬂ( d_oilhd aola

Digital
300px



Our Brandmark

To avoid inconsistent reproduction, use the
brandmark artwork provided. Here's a list

of the more common mistakes made when
using the Khalifa University brandmark:

1 - Do not rotate logo artwork other than 90°

2 - Do not scale the artwork
disproportionately.

3 - Do not recreate any aspect of the
wordmark. Only use the supplied
brandmark artwork.

4 - Do not recreate the brandmark
in alternative colours.

5 - Do not apply effects on the brandmark.

6 - Do not crop the brandmark; it should
appear in its entirety at all times.

7 - Do not set the brandmark within devices,
other than our brand design system.

8 - Do not place the brandmark on a coloured
background that provides
insufficient contrast.

9 - Do not place the brandmark on a background
image that provides insufficient contrast.

10 - Do not place the reversed version of the
brandmark on a coloured background that
provides insufficient contrast.

These rules apply to the primary, secondary
brandmarks and icon in all versions.

Incorrect Usage

—_

3

KHALIFA UNIVERSITY

o1

i—%, i_q.'.q I"\?J
Khalifa University.
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BT 5
Khalifa University

~0
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N EY: Lo
Khalifa University

BENEY: 5
Khalifa University
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Khalifa University




Our Brandmark

Occasionally it may be necessary to
display another brandmark in conjunction
with the Khalifa University brandmark.
Make sure that the brandmarks are
aligned appropriately and presented with
equal prominence.

1. Co-branded with a horizontal shaped brandmark
The minimum distance between the Khalifa
University brandmark and another entity’s
brandmark is X, shown here on the right.

The spacing can be extended as far as the
collateral/design allows.

The brandmarks are always centrally aligned.

For additional brandmarks the spacing remains the
same between them (a distance of X).

2. Co-branded with a vertical shaped brandmark
The same rules apply for vertical shaped
brandmarks.

The rules above also apply to aligning the
brandmarks vertically.

These rules only apply if it's a Khalifa Univeristy
brand led piece of communication. If the Khalifa
University brandmark appears on another brand’s
collateral it must adhere to their guidelines.

Co-Branding

X

d_oulnd aolna

Khalifa Unlver5|ty////

N

X

d_oulnd aolna

Khalifa UnlverSIty////

il S
Khalifa University

R S
Khalifa University

R e
Khalifa University




Our Brandmark

At times it will be necessary for
individual internal colleges or institutes
to communicate as themselves. As a
monolithic brand the Khalifa University
brandmark will always take precedence.
The solution is a simple lockup between
the college or the institute name and the
university brandmark as illustrated. Our
lockups should always remain consistent
and follow the guide created.

Usage

Specific internal publications where the institute or
college name is important for the communication.
All other cases should use the standalone
university brandmark.

Alignment

The distance between the brandmark and the entity
name (aligned to the top of the Arabic entity name
x-height) is defined by %X, X is formulated by the
height of the brand icon.

The entity name is left aligned to the wordmark.
Arabic is always above English.

Sizing

The size of the entity name is half the x-height

of the English wordmark shown here as 'Y'. The
Arabic follows the same point size as the English.

*Note: These brandmark are to only be used with written
approval from the Marketing Department.

Brand Architecture

a_o.u;a_a.ola

Y Khalifa University
Guipl phull
A Leading Line



Section Title

Section Introduction

Section Body Copy

Usage

Specific internal publications where the institute or
college name is important for the communication.
All other cases should use the standalone
university brandmark.

Alignment

The distance between the brandmark and the entity
name (aligned to the top of the Arabic entity name
x-height) is defined by %X, X is formulated by the
height of the brand icon.

The entity name is left aligned to the wordmark.
Arabic is always above English.

Sizing

The size of the entity name is half the x-height

of the English wordmark shown here as 'Y'. The
Arabic follows the same point size as the English.

*Note: These brandmark are to only be used with written
approval from the Marketing Department.

Section Heading

BPNEY. =
Khalifa University

BPNEY. L5
Khalifa University

WPNEY: 15
Khalifa University

J2D0 2. gRo
Masdar Institute

Jopl ag=all

Petroleum Institute

a15all aobilllg ciliqugyl ageo
Robotics and intelligent Systems Institute

BPNLY: =
Khalifa University

]300 2 g=Ro
Masdar Institute

WPNLY: 15
Khalifa University
loyidl ageall

Petroleum Institute

PNEY: L5
Khalifa University

dawsall dobidllg ciliqigyl ag=o
Robotics and intelligent Systems Institute



Section Title

Section Introduction

Section Body Copy

Usage

Specific internal publications where the institute or
college name is important for the communication.
All other cases should use the standalone
university brandmark.

Alignment

The distance between the brandmark and the entity
name (aligned to the top of the Arabic entity name
x-height) is defined by %X, X is formulated by the
height of the brand icon.

The entity name is left aligned to the wordmark.
Arabic is always above English.

Sizing

The size of the entity name is half the x-height

of the English wordmark shown here as 'Y'. The
Arabic follows the same point size as the English.

*Note: These brandmark are to only be used with written
approval from the Marketing Department.

Section Heading

WPNEY: 15
Khalifa University

WPNEY: =
Khalifa University

WPNEY: =
Khalifa University

BPNEY: L5
Khalifa University

College of Engineering

pleillg aueill j5)0

Center for Teaching and Learning

awnll pglell g bl ads
College of Medicine and Health Sciences

oglellg wloIl als
College of Arts and Science

-
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BENEY: =
Khalifa University
College of Engineering

BPNEY: =
Khalifa University
pleillg ool j 510

Center for Teaching and Learning

BPNEY: 5
Khalifa University

annll pglell g bl ab
College of Medicine and Health Sciences

BPNEY: =
Khalifa University

oglellg wlo Il als
College of Arts and Science
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Our Palette

For consistent and accurate reproduction
of the Khalifa University colours, follow the
breakdowns described here:

It is important to use these breakdowns correctly
according to which piece of collateral it's being
used. For print; Pantone colours are used. In events
where Pantone can not be used, please use the
CMYK values provided. For all digital uses please
use the RGB breakdowns provided.

PRIMARY

PANTONE 2935
C:100 M:52 Y:0 K:0
R:0 G:87 B:184
HEX: 0057B8

PANTONE COOL GRAY 9

C:0 M:0 Y:0 K:60
R:117 G:120 B:123
HEX: 75787B

Colour Breakdowns

SECONDARY

PANTONE 7677
C:68 M:78 Y:0 K:0
R:111 G:80 B:145
HEX: 6F5091

PANTONE 1785
C:0 M:76 Y:54 K:0
R:248 G:72 B:94
HEX: F8485E

PANTONE 312
C:88 M:0Y:11 K:0
R:0 G:169 B:206
HEX: 00A9CE

PANTONE 7488
C:52 M:0Y:82 K:0
R:120 G:214 B:75
HEX: 78D64B

PANTONE 1495
C:0 M:46 Y:78 K:0
R:255 G:143 B:28
HEX: FF8F1C




Our Palette Colour Coding

For specific applications, and when we
need to distinguish between the different
degrees at Khalifa University, we use the
following colours from the secondary
colour palette:

. For Undergraduate studies. 4 Aulad =
. For Graduate studies. Khalifa University

. For Postgraduate studies.

o

Undergraduate
Hierarchy

Following the examples on the right, when used CDUFEEE
with other elements, these colours should be used
with a ratio of approximately 60% to 40%, where
the dominant colour on the page indicates clearly
the type of degree.

It is important to use the breakdowns correctly
according to which piece of collateral it's being
used. For print; Pantone colours are used. In events
where Pantone can not be used, please use the
CMYK values provided. For all digital uses please
use the RGB breakdowns provided.

PANTONE 312
C:88 M:0Y:11 K:0
R:0 G:169 B:206
HEX: 00A9CE

UNDERGRADUATE BLUE

d_aulsd _oola
Khalifa University

o

Graduate
Courses

PANTONE 7677
C:68 M:78 Y:0 K:0
R:111 G:80 B:145
HEX: 6F5091

GRADUATE PURPLE

d_aulsd _oola
Khalifa University

Postgraduate
Courses

PANTONE 1785
C:0 M:76 Y:54 K:0
R:248 G:72 B:94
HEX: F8485E

POSTGRADUATE RED

o
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Our Typography Latin Typeface

Use DIN Next for all Latin Khalifa University B O ld I K h a l I fa L

communication, this covers all print and
digital collaterals.

L ight / Khalifa L

DIN Next Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

0123456789 1?/-+(),.@#%&

DIN Next Medium
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz

0123456789 17/-+(),.@#%&

DIN Next Light
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz

0123456789 17/-+(), @#%&



Section 4.02 Khalifa University Brand Guidelines 25

The typographic principles are based
on function, format and purpose. They
maintain a distinctive look and feel across

all forms. 93 /95 pt Headline

The examples here are to demonstrate Headlines mainly use

type characteristics. A general rule is to gt”:r:\;e;tzriig: ngto\:ﬂ't;a
have enough leading to ensure legibility line spacing 2 pts higher. For
of type. example, the type across is

set at 93/95pt.
24/ 26pt ————— SubHeadline

Sub headlines mainly use DIN Next Regular, set at any

P la tfo r’m fo r' size above 26 pt with line spacing 2pts higher.
Ingenuity

For example, the type on the left is set at 24/26pt.

10/12pt =7 BodyCopy

Body copy mainly use DIN Next Regular, set at any size
no bigger than 12 pt with line spacing 2 pts higher. For
example, the type on the left is set at 10/12pt.

Apit es et experae con estionseque nihici
autetureicto volestiae nus, quati net et, cum
repe ra as magni corecto eum consequod quis
andaesti ut audant am aut unti doloribus in

is aceatusa cores dolorum faceate moluptae
prerovid experibus iscid ut.

8/10pt —————— Caption Copy

Caption copy mainly use DIN Next Light, set at
any size no bigger than 8 pt with line spacing 2pts
higher. For example, the type on the left is set at 8/10pt.

Por aborios Ut hillabore voluptate volut expedic
ipsapis aborem andunt. Videm et ressunt de, qui
core nis estotae evendis as minveri onsenti oreriore
placcul luptae reperspidis pora eat ra.




Section 4.03 Khalifa University Brand Guidelines

Khalifa University’s Arabic typeface is DIN
Next Arabic. It has been chosen for it's
clean, modern and fresh aesthetic. Also for
its maximum flexibility in communication.

Purchasing DIN Next Arabic

DIN Next LT Arabic

26



Section 4.04

The typographic principles are based
on function, format and purpose. They
maintain a distinctive look and feel
across all forms.

The examples here are to demonstrate
type characteristics. A general rule is to
have enough leading to ensure legibility
of type.

Khalifa University Brand Guidelines

27

93 /95 pt Headline

Headlines mainly use

B HE  DIN Next Arabic Regular or
Bold, set at any size above
40pt with line spacing 2 pts
higher. For example, the type
across is set at 93/95pt.

an
l I (] |
(] |

24/ 26 pt

gl

13920 oy ll

10/ 12 pt

Gl oy o ddle Laus aolo] @ilallg plaf Jio

63ley ledlac] JUBI e ol5] Gogu)lgs Josiall
i adgigll wu dyo aclg gjaio sl wuriyillg 211
Gpidl il d&gginall Jglaaiwl ansilell (sginollg

al @ilediill (sq .dcpuy dgaliisl ¢lis ponj glledl
wailig bgball 06 .l Ly Jazio 0 pPou

8/10 pt

01 Gillg Jlgs dsyby Jallg JH G @)
cuidauspill aall Jl sl @) al eligh Lgall sgiuo ()
g o133 lelg g0 6 Upl dsledlg aolol acl Jlgal Jig

il iy dpolg 20lg Jio aayil all eliaa acly Jocl

Sub Headline

Sub headlines mainly use DIN Next Arabic Regular, set
at any size above 26 pt with line spacing 2pts higher.
For example, the type on the left is set at 24/26pt.

Body Copy

Body copy mainly use DIN Next Arabic Regular, set
at any size no bigger than 12 pt with line spacing
2pts higher. For example, the type on the left is set
at 10/12pt.

Caption Copy

Caption copy mainly use DIN Next Arabic Light, set at
any size no bigger than 8 pt with line spacing 2pts
higher. For example, the type on the left is set at 8/10pt.
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Section 5.01

Our iconography style is created based
upon a grid. This grid has been inspired
by the creation of our brandmark.

Khalifa University Brand Guidelines

29
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Our Iconography & Pattern Pattern 1 Creation

Crop guide \/

Our pattern is created from our brand icon,
repeated side by side.

This pattern is used in limited scenarios, for
formal/corporate communication only. This
pattern should not be used in any ATL or BTL
communication as it deflects from our clean
contemporary persona.

Rules:

The pattern should always be used in full colour
and never in key-line. This is to ensure the stature
of the pattern, keeping it dynamic and bold.

When cropping the pattern it should always be
cropped along the middle of the icon (horizontally
or vertically.




Our Iconography & Pattern

Our pattern is created from our brand icon,
repeated side by side.

This pattern is used in limited scenarios, for
formal/corporate communication only. This
pattern should not be used in any ATL or BTL
communication as it deflects from our clean
contemporary persona.

Rules:

The pattern should always be used in full colour
and never in key-line. This is to ensure the stature
of the pattern, keeping it dynamic and bold.

When cropping the pattern it should always be
cropped along the middle of the icon (horizontally
or vertically.

Crop guide

Pattern 2 Creation
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Our Photography Style

Introduction

Our photography style is
categorised into three tiers;
hero, primary and secondary.

Each tier has their own
usage and should be used
appropriately.



Our Photography Style

Our hero photography focuses on our
brand idea of perpetual creation. These
3D organic created objects represent the
creation of ideas.

This photography style is used sparingly across
our collateral. Aimed to be used for campaign, hero
and signature pieces.

The imagery captures the essence of creation,
a small focus waiting to expand. This gives
the brand a dynamic and engaging depth

of personality.

*Khalifa University does not hold any licensing
rights for the example images shown.

Khalifa University Brand Guidelines

Hero Photography
Lrt
pe

Hero

Photography




Our Photography Style

Our primary photography style focuses on
the people of Khalifa University. They're
candid, and expressive to capture what if
feels to be apart of this university.

This photography style will be used on a majority of
our brand collateral, a university is only as strong
as the people that study and work there.

The imagery is natural and always focused on
people that show true emotion. A light tone with a

dynamic range that keeps the imagery fresh with
an engaging tone.

Primary
Photography



Our Photography Style

Our secondary photography style delves
into the details of science and technology.

The images are shot in a macro format that are
representative of the minute details of the world
around us.

The idea of how we teach and learn at Khalifa
University, by deep diving into subjects with
research is a symbol of this photography.

*Khalifa University does not hold any licensing
rights for the example images shown.
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Section 7.01

Khalifa University Brand Guidelines
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Our Grid & Layout System

Creating a layout is based upon our guides.

Everything is positioned accordingly to
the guide.

Creating a layout

Now we have our base guide
layout, we can now divide it
Into varied layouts to give an
expressive personality.

There are three layout
systems we use. A 2, 3
and 4 segment layout.

A segment Is defined as
a portion of a layout that
IS comprised of either:;

Photography, Type or Colour.



Our Grid & Layout System

These layouts showcased here are
examples of single page designs.

Rules:
All segments are square or rectangle format.

There should always be one white segmentin a
single layout, This white segment should always
house the Khalifa University brandmark.

The white segment that houses the brandmark
should be no smaller than three column widths or
three rows heigh.

Each segment can be adjusted in any capacity as
long as it fits to the guides. Be creative with your
layouts but ensure a balance between colour,
photography and type.

There should always be a minimum of 2 segments
and a maximum of 4.

Colours and layouts are for example
purposes only*

Base Guide

Creating a layout

2 Segment Layout

Example Vertical Layout

Segment 1

B Segment 2

Example Horizontal Layout
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Our Grid & Layout System Creating a layout

Shown here are usages of our layout

system with a side by side comparison of EX a m p le L a yo u ts

the segments layout. . - _
Horizontal Positioning

2-Segment Examples Final Layout 3-Segment Examples Final Layout 4-Segment Examples Final Layout

d_ayund ooln
Khalifa University

Khalifa University

The engine
of the Emirates

A platform

for ingenuity

We look out to the world in

The engine
of the Emirates

& ayad =
ky.sc.ae Khalifa University ku.ac.ae




Our Grid & Layout System Creating a layout

Shown here are usages of our layout

system with a side by side comparison of EX a m p le L a yo u ts

the segments layout. _ _ _
Vertical Positioning®

“Note: The Vertical Positioning of the brandmark can only be
used with written approval from the Marketing Department.

2-Segment Examples Final Layout 3-Segment Examples Final Layout 4-Segment Examples Final Layout

¥

halif

} Open to
the world

We look out to the world in
all directions.

Visit us on ku.ac.ae

Khalifa University
Khalifa University
Khalifa University
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ection 8.

Khalifa University Brand Guidelines 48

Stationery

- Letterhead

- Business Cards

- Envelopes

- President’s Office Letterhead
- Post-it Notes

- Folder

- Notebooks

- Stamp



Section 8.02

Our Applications

Letterhead

Specifications:

Size
A4

Stock
100gsm, Arjowiggins, Inuit Tactile,
Brilliant White.

Printing

Text & logo wordmark: CMYK.
Logo icon: Pantone 2935.
Pattern: Pantone Metallic 877.

Khalifa University Brand Guidelines

Stationery

.

49
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Section 8.03

Stationery
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Section 8.04 Khalifa University Brand Guidelines

Our Applications Stationery

S5mm 36mm

..... 1

Business Card 8mm
_ [ X] [ ..I ° oo : I:.
Specifications: Khalifa University
Size
85x55mm
Stock
400gsm, Arjowiggins, Inuit Tactile, ;DIN NEXT LT ARABIC, BOLD, Apt
Brilliant White. § DIN Next LT Arabic, Vpt

: DIN Next LT Arabic, vpt
Printing §
Logo icon, name and back printing: DIN NEXT LT ARABIC, BOLD, Apt
Pantone 2935. _ . DIN Next LT Arabic, Vpt
Text, Logo wordmark & details: CMYK. g DIN Next LT Arabic, Vpt
- S5mm

Note: No elements in the brand guideline may be recreated. The
specifications are purely for reference.

P.0. Box 127788, Abu Dhabi, UAE
ku.ac.ae

5mm
< 8mm

P.0. Box 127788, Abu Dhabi:
United Arab Emirates :
D +971 00 000 0000
M +971 00 000 0000 .
E name.surname@ku.ac.aef

: 5mm

51



Section 8.05

Our Applications

DL Envelope

Specifications:

Size
DL

Stock

160gsm, Arjowiggins, Inuit Tactile,

Brilliant White.

Printing

Text & logo wordmark: CMYK.
Logo icon & flap: Pantone 2935.
Pattern: Pantone Metallic 877.

Khalifa University Brand Guidelines

Front

Back

52




Section 8.06

Our Applications

C5 Envelope

Specifications:

Size
C5

Stock
160gsm, Arjowiggins, Inuit Tactile,
Brilliant White.

Printing
Text & logo wordmark: CMYK. K
Logo icon & flap: Pantone 2935. "ﬂ.»f‘;%
Pattern: Pantone Metallic 877. e
F’%ﬂb
’{"}"i?@
G

piversity Brand Guidelines

Front

Back
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Our Applications Stationery

C4 Envelope

Specifications: %\%-

Size
C4

Stock
160gsm, Arjowiggins, Inuit Tactile,
Brilliant White.

Printing
Text & logo wordmark: CMYK.

Logo icon & flap: Pantone 2935.
Pattern: Pantone Metallic 877.

#
-

o\
;’; \"-. \II"-.,I Illlll*.\' \.\. \ Front Back
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Our Applications Stationery

C3 Envelope

Specifications: %\%-

Size
C3

Stock
160gsm, Arjowiggins, Inuit Tactile,
Brilliant White.

Printing
Text & logo wordmark: CMYK.

Logo icon & flap: Pantone 2935.
Pattern: Pantone Metallic 877.

#
-

o\
;’; \"-. \II"-.,I Illlll*.\' \.\. \ Front Back
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Our Applications

President Letterhead

Specifications:

Size
A4

Stock
100gsm, Arjowiggins, Inuit Tactile,
Brilliant White.

Printing
Text & logo wordmark: CMYK.

Logo icon & President text: Foil KURZ, Luxor 302.

Pattern: Pantone Metallic 877.

Khalifa University Brand Guidelines

Stationery

T
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Our Applications

Sticky Notes

WP NEY. I
Khalifa University

Khalifa University Brand Guidelines

Stationery

ku.ac.ae

ku.ac.ae

ku.ac.ae
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Our Applications Stationery

AT =
Khalifa University

Folder

Jute & Reference no

At aomi¥ (LY
Titie
Address

fapbgegt o T b
Tear Friend,

LBRem Ipaum @ simply eyt of the prntng snd Tnsiemmag Bdunry. Lona iptum hat baes
the induiry’s stancand dommy fest ever gnos the 15000, when an unknown prinber took a galiry of
Y vl AR e RS L L i b @ G eerran Dok 1L had datvived nait aoly e cantadies, Bl dli
thié ap ks SlECHENIE tyddERTng. femBining rantally unchasged. @ wis podotannsd & the
1560y with the refasur of Lattenat waabs containing Lonem i pagsages. and mone recently with
arikieg pubkising software like Aldus Pageti s includng virdiend of Lorem ipsum, Lorem

oI5 Sewaly duminy lest of thie peinting and Bypasetting indistry. It his sunvived nat only five
ries, . Ak the beap i SheciroR TYDESCITNG, TEMaNing essentady unchanped, [ was

u rurliaiin of Lottt shigts containitg Lo Ipsum paisapes, snd

e

A_By14 4 5
Khalifa University

aagpdanined is the LG with
mane retently with desibon publishing software hle sldus Pagetaker intluding verses of Lorem
i

Lorem ipsum & simply dumevy bext of tha printing and typesefting industry. Locer ipsum has been
thie indhusary’s SERMEANS dutiey Toal swer Snce 1he 15005, when 36 unkedwn Drnber took a gakey of
type and terambled it bo make & fype tpeciman book Ithat wervived nat aoly fve centusieg, but alsa
the leap inko electronic typesething, remaining exsestially unchanged

4 has surdived nod onky Hee cerducies, bul sho the leag Inle plecironk bypeseitog, remaindng
sasentully eachinged. Leram ipsuen s srmpdy domey toxt of tho printing and typesetteg sestny.
Lotem rum fis heer the indusiry's Sandisd dummy beat, whin @n unknown peicter took 8 gty
o Ty and soramibled |t to make o type specimeen book, I has survved nok only fve centurles, but
aisn tha lap inta alnsironic typesatting. reemaining soantifty unchanged

Mg i [T il

it
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Our Applications

Khalifa University Brand Guidelines

Stationery
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Digital Applications

- Powerpoint Template
- Email Signature
- Newsletter

- President’'s Memo
- Website
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Our Applications Digital Applications

Powerpoint Template

Khalifa University

Khalifa University

Main Title Goes Here
Subtitle Goes Here

DD MONTH 20XX

Main Title Goes Here
Subtitle Goes Here

Main Title Goes Here
Subtitle Goes Here

DD MONTH 20XX DD MONTH 20XX

EENEY: =
Khalifa University

T bt Uriveraity &6t dnioly Presentation Title Goes Here DD Month 20XX ku.ac.ae 8 B Khalifa University &_a15 d ool Presentation Title Goes Here DD Month 20XX u.ac.ae B Khalifa University &_a15 d ool Presentation Title Goes Here DD Month

Heading here Graph 01 Graph 02

* Bullet point level 1 Paragraph text. Oluptur? Tiissim Paragraph text. Oluptur? Tiissim
+ Another bullet point level 1 invenis sin rectatibus inci blande 501 invenis sin rectatibus inci blande

« Also bullet point level 1 consequatent aliat delit que pa sitet consequatent aliat delit que pa sitet 150 -
- Additional point level 1 id minctum imporro tes ni inciae id minctum imporro tes ni inciae
. pelenis ad modi odigni doluptis 40~ pelenis ad modi odigni doluptis

* Bullet point level 2 dolupta tendesent pro. dolupta tendesent pro. 100 -

« One more bullet point level 2

« Another bullet point level 2 &)= -
Paragraph text. Oluptur? Tiissim invenis 20 - 50
sin rectatibus inci blande consequatent /

aliat delit que pa sitet id minctum
imporro tes ni inciae pelenis ad modi 10 0
odigni doluptis dolupta tendesent pro.

60~ 200 -

»

B ot Uriverty 8t &y resentaton il Goos Hero 0 Month 20%¢ wacae 16 5 e Univrty s o Prosentaton T Goes Hor 00 onth 20%¢ kuacs

Iconography B @ \:\ * f — & O Table E—Tfﬁi‘;;‘,‘;.@
126 0BE 80 == Thank You
I8 @3t PL T K -
-~ <« 4 X X 4+ 3K Row Head 6
G = |+ X = @ A s
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Our Applications

Email Signature

Sans Serif

Khalifa University Brand Guidelines

Digital Applications

Firstname Surname
Job Title
Department

BT =
Khalifa University

PO Box 127788, Abu Dhabi, UAE
T+971(0)2 501 8480
F+971(0)2 447 2442
firsthame.surname@ku.ac.ae

ku.ac.ae

0000

4
-]
N
[
po
1
11
[l
il
il
LY |
~
==
o
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Our Applications

Newsletter

Khalifa University Brand Guidelines

Digital Applications

INNOVATEEN i siusaass
FORWARD

KR Uiy s MOnn by Resandh Ligoalps

SEPTEMBER 2020 AUGUST 2020 PREVIOUS

OCTOBER 2020

Khalifa University and the Fight Against Coronavirus

Saludo dolas g giay dduls daols o Jeisl
deagigu slgn o Aigho Jluwgpall

Khalifa University Researchers Develop ‘Blodegradable®
and 'Blocompatible” Environ-Friendly Anti-Viral Adaptive

Face Mask
e

Ul s o) jl2 yolos Biul3 Baolo o i §ad
Lgygs Jugpd pasbl dalsill gSsbdsing Jgoas
GiLds 45 Jals aaduall

Khalifa University Research Team Develops New
Portable Cost-Eftective PCR Test To Help Detect COVID-
19in 45 Minutes

WAt Juasy dbuls Geols 8 dgiad| Leglgisd)l j5uo
Lgygd ywgpd Clogad clpoy Saualdl 54ls duasy
adiauall

Khalifa University's Center for Biotechnology Receives
DoH License for On-Campus COVID-19 Testing Facilities

The Latest Research from Khallfa University

#5401 daRibly groiuy 30415 dools yo Jiay Jusb
daily | dBlndl i il gaiill
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Our Applications Digital Applications

President’'s Memo

Office of the President

Khalifa University

President's Memo November 2019 - Issue 39

Dear Community,

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad
minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut
aliquip ex ea commodo consequat. Duis autem vel eum iriure dolor in hendrerit in
vulputate velit esse molestie consequat, vel illum dolore eu feugiat nulla facilisis at
vero eros et accumsan et iusto odio dignissim qui blandit praesent luptatum zzril
delenit augue duis dolore te feugait nulla facilisi.

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad
minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut
aliquip ex ea commodo consequat.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad
minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut
aliquip ex ea commodo consequat. Duis autem vel eum iriure dolor in hendrerit in
vulputate velit esse molestie consequat, vel illum dolore eu feugiat nulla facilisis at
vero eros et accumsan et iusto odio dignissim qui blandit praesent luptatum zzril
delenit augue duis dolore te feugait nulla facilisi.

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad
minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut
aliquip ex ea commodo consequat.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad
minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut
aliquip ex ea commodo consequat.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi

Yours Sincerely,
Dr. Arif Sultan Al Hammadi

Executive Vice President
Khalifa University of Science and Technology

Click to view the full version of the memo
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Our Applications Digital Applications

— & login | Careers | Business | Library | Covid 19 = Apply Mow Q1 | Ssarch Hare
Website 5 2
ﬂ.—-ﬂ.-j.-l:l wlq HOME | ACADEMICS | RESEARCH | STUDENTLIFE | MNEWS & EVENTS | ABOUT
Khalifa University

SPRING 2021
UNDERGRADUATE
ADMISSION

IS NOW OPEN

Spring 2021 Undergraduate Admission is Open

28th 18 8:1 60%

Best University in Specialized Student- Faculty Female Student
Asia Research Centers Ratio Body

RESEARCH HIGHLIGHTS

Cruprcoming Watar Scarcity with Khalifa University Recparchers at ARK
Manotechnalogy at Khalifa Liniseity Develoging Rewsable Mask' s Potential e
tets L 'wl 40-Year Long Mystery of Large Sea in
VIEW ALL <2

COLLEGES



Section 8.19 Khalifa University Brand Guidelines

Our Applications Digital Applications

Website “—ﬁﬁhﬁ—ml'? HOME | ACADEMICS | RESEARCH | STUDENT LIFE | NEWS & EVENTS | ABOUT
Khalifa University

UNDERGRADUATE PROGRAMS

Homa | Academics | Programs | Undergraduate Programs

OVERVIEW

Underpraduare degrees from Knakds Unbasrsing of Science and Technodory are desipned to aquip praduates with the
necessary skills and knowledge that are highly sought-after in today’s job market. Khalifa Unteersity has granted over 3,200
bachelor's degrees to qualifying undesgraduate studants.

Khatifa Unbrersity offers 16 Bachelor's degres programs, same of which include optional concentrations.

LIAE Matkomals and applicants with Emirati mothers who are graduating from high school this year should apply through the
NAFD web portal by accessing the Mty of Education websde,

WAE nathanals and applicants whe have already graduated fram high school should apply through the U web partal,
All enpatriates should use the KU web portal to apply,

For more infarmation about the undergraduate admissions applicathon process. please refer 1o the lnks below:

PROGRAME

] G

SPRING 2021 ADMISSION 15
OPFEN

==

SCHOLARSHIPS

. fpaiias . Equ‘“mm E ki
ADMISEION TYPES FEES - FAQS

APPLICATION DEADLINE
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ID Cards

- Student

- Staff

- Visitor

- Contractor
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Our Applications

ID Layouts

Staff and Faculty

WPNEY. L5
Khalifa University

Ebrahim Jafar Alahmed

Vice President, Finance
and Administration

ID No. 100040257

Students

NEY L5
Khalifa University

Fatima Saif Al Hosani

Bachelor of Science in
Aerospace Engineering

ID No. 100040257

Khalifa University Brand Guidelines

ID Cards

Valid Till: 31/08/2019

This card is sole property of
Khalifa University of Science and Technology,
please return it to below address if found

Khalifa University of Science and Technology
PO BOX 127788, Abu Dhabi.

Contractors

WPNEY: =
Khalifa University

CONTRACTOR

Visitor

WPNEY: 15
Khalifa University

VISITOR

This card is sole property of

Khalifa University of Science and Technology,

please return it to below address if found

Khalifa University of Science and Technology
PO BOX 127788, Abu Dhabi.

This card is sole property of
Khalifa University of Science and Technology,
please return it to below address if found

Khalifa University of Science and Technology
PO BOX 127788, Abu Dhabi.
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Certificate
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Achievement
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Publications

- Promotional
- Formal
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Promotional

Khalifa University Brand Guidelines

Publications

A platform
for ingenuity

A place to innovate
with freedom

—

Visit us on Ku.acae

i auad =
)ﬂ( Khalifa University
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Formal

The Vertical Positioning of the brandmark can only be
used with written approval from the Marketing Department.

A platform
for ingenuity

1 g o
i
i (=
£ =
ﬁtﬁ

[=])

<

-

ku.ac.as

the workd

Opent

Khalifa University

4 aulsd 5

<

Khalifa University Brand Guidelines

Publications

ku.ac.ee

The engine
of the Emirates

L2

d oulsd ag
Khalifa University

E
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Advertisement

- Print Advert
- Qutdoor Advert
- Flag Banners
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Print Advert

Khalifa University Brand Guidelines

Advertisement
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Outdoor Advert : SRR SR : .. AN g ..“ - .L?
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Flag Banners
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Khalifa University Brand Guidelines

Advertisement
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Spacial

- Campus Facade
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OurAppl‘iEations Special
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Merchandise & Gift ltems

- Lanyard

- Sweatshirts & T-shirts
- Bags

- Coffee cups

- Notebooks



Section 8.34
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Lanyard

Khalifa University Brand Guidelines

Merchandise & Gift Iltems

81



Section 8.35

Our Applications

Sweatshirt & T-shirt

Khalifa University Brand Guidelines

Merchandise & Gift Iltems

d_ousd aoln
Khalifa University
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Our Applications

Tote Bag

Khalifa University Brand Guidelines

Merchandise & Gift Iltems
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Coffee Cups

ﬂ( 4 _aiusd ools .
Khalifa University

Khalifa University Brand Guidelines

Merchandise & Gift Iltems

L

Khalifa Un

Iversi
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Our Applications Merchandise & Gift Items

Notebooks
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Livery

- Van
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Our Applications Livery

Khalifa University




2020

For more information contact
the Marketing & Communications
Department at Khalifa University

ku.ac.ae

Khalifa University



